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# @5 5 % & % & MANAGERS DO DIFFERENTLY

Comrighted Material

FIRST
> - 2
# 1

BREAK ALL
$ + THE RULES

WHAT THE WORLD'S GREATEST

5 / BASED ON IN-DEPTH INTERVIEWS BY THE GALLUP
ORGANIZATION OF OVER 80,000 MANAGERS IN
OVER 400 COMPANIES—THE LARGEST STUDY
$ + + / OF ITS KIND EVER UNDERTAKEN

- C : MARCUS BUCKINGHAM
# & CURT COFFMAN
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